Marketing and Advertising (Evaluation of Creative Proposals)

Introduction

The API /virtualbot/best_option/ is a powerful tool designed to analyze advertising
campaigns and marketing strategies. This API receives data in JSON format and
attachments, allowing companies to select proposals that best align with their brand values
or have the greatest potential impact. This analysis optimizes advertising spending and
ensures that campaigns are effective in terms of creativity and relevance to the target
audience.

Common Use Cases:

1. Evaluation of Advertising Campaigns and Marketing Strategies:

The API Nvirtualbot/best_option/ can analyze multiple advertising campaign proposals,
comparing creative concepts based on their innovation, alignment with brand values, and
potential impact. Through attachments and structured analysis, companies can identify the
most effective campaigns to strengthen their image.

Application: Selection of campaigns that best represent brand values and have the
greatest impact on the target audience.

Example Request:

{

"user": "marketing@company.com"”,
“type”: "advertising”,
"prompt": "From all the creative proposals, determine which aligns best with the brand

values and has the greatest potential impact on the audience."

}

2. Selection of Creative Proposals with Greater Innovation:

The API evaluates creative proposals from agencies or marketing departments, identifying
the most innovative in terms of concept, media usage, or narrative approach, using
attachments. This allows for the selection of disruptive campaigns that stand out in saturated
markets.

Application: Identification of innovative advertising campaigns that utilize unique
approaches or emerging technologies.

Example Request:

{

"user": "creative@agency.com”,

“type”: "advertising",

"prompt": "From all the proposals, determine which presents the most innovative and
creative concept for our upcoming advertising campaign.”

}



3. Comparison of Advertising Concepts Based on Impact and Relevance:

The API /virtualbot/best_option/ can compare advertising concepts by evaluating their
relevance to the target audience, message effectiveness, and potential impact on brand
perception. This helps in selecting the most effective campaigns to increase brand
recognition and generate engagement.

Application: Comparison of advertising proposals to identify the most effective in terms of
impact and relevance.

Example Request:

{

"user": "advertising@company.com",

“type”: "advertising",

"prompt": "From all the campaign proposals, determine which has the greatest relevance
for our target audience and the highest potential impact.”

}

Specific Functions of the API for Marketing and Advertising:

1. Evaluation of Alignment with Brand Values:

The API analyzes advertising proposals to determine if the message, tone, and concept
align with the core values of the brand, using attachments. This ensures consistency in
brand identity.

Application: Evaluation of campaigns that reinforce brand values such as sustainability,
inclusion, or innovation.

2. Analysis of Creative Innovation:

The API assesses the level of innovation in creative proposals, analyzing whether the
ideas are disruptive or unique in their approach. It reviews the use of emerging technologies,
interactive media, or narrative approaches.

Application: Selection of campaigns with unique creative ideas and innovative approaches
that capture the audience's attention.

3. Comparison of Audience Impact:

The API evaluates the potential impact of advertising campaigns based on how they will
resonate with the target audience, considering message effectiveness and engagement
potential from attachments.

Application: Comparison of creative concepts to identify which will generate the most
positive impact on brand perception.

4. Evaluation of Cultural and Social Relevance:

The API can analyze whether advertising proposals address relevant social issues, helping
brands connect with young audiences or those engaged with social causes.

Application: Evaluation of campaigns that promote current issues such as sustainability,
inclusion, or social justice.

5. Analysis of Advertising Return on Investment (ROI):



The API calculates the estimated return on investment for campaigns, evaluating their
potential to generate awareness, sales, or engagement, allowing for prioritization of
campaigns with the best financial projections.

Application: Selection of campaigns with the best ROl based on planned advertising
investment.

Expanded Examples of APl Requests:

- Evaluation of Brand Alignment:

Description: A marketing team wants to select the campaign that best represents the
brand's values in terms of sustainability and social responsibility.
JSON Request:

{

"user": "marketing@company.com"”,

“type”: "advertising”,

"prompt": "From all the creative proposals, determine which aligns best with our values of
sustainability and social responsibility."

}

- Selection of the Most Innovative Creative Proposal:

Description: A creative agency wants to select the most innovative proposal for a
technology-focused advertising campaign.
JSON Request:

{

"user": "creative@agency.com”,

“type”: "advertising",

"prompt": "From all the campaign proposals, determine which presents the most
innovative concept for our product launch campaign.”

}

- Comparison of Proposals by Audience Impact:

Description: An advertising department wants to compare several campaigns in terms of
their ability to generate engagement and improve brand perception.
JSON Request:

{

"user": "advertising@company.com”,

“type”: "advertising",

"prompt": "From all the campaign proposals, determine which has the greatest potential
impact on our target audience's engagement."

}



- Evaluation of Campaign with Greater Social Relevance:

Description: A marketing team seeks to select a campaign that is socially relevant and
addresses current issues resonating with young audiences.
JSON Request:

{

"user": "marketing@company.com"”,
“type”: "advertising”,
"prompt": "From all the campaign proposals, determine which has the greatest social

relevance and resonance with young audiences."

}

Real Applications in Marketing and Advertising:

- Selection of Campaign Proposals for Global Brands:
Global brands can use the API /virtualbot/best_option/ to analyze campaigns from different
agencies and select those that best align with the brand values on an international level.
Example: A multinational uses the API to evaluate creative proposals across various
regions and select the campaign that best represents its values of inclusion and diversity.

- Evaluation of Innovation in Advertising Campaigns:

Advertising agencies use the API to identify innovative proposals that utilize emerging
technologies like augmented reality or social media.

Example: An agency uses the API to select the most innovative augmented reality
proposal for a new product launch campaign.

- Comparison of Campaigns by Impact on Target Audience:

Marketing departments use the API to compare proposals and select those with the
greatest potential to generate engagement and improve brand perception.

Example: A marketing team uses the API to evaluate concepts for digital campaigns and
select the one with the highest potential for social media engagement.

- Evaluation of Social Relevance in Campaigns:

Brands seeking to connect with their audience through relevant issues use the API to
select campaigns that address social topics such as sustainability or diversity.

Example: A fashion brand uses the API to select a campaign promoting sustainability and
ethical fashion, aligning with the values of its target audience.

Advantages of Using the API in Marketing and Advertising:



- Automation of creative proposal evaluation: Allows for the rapid and efficient analysis of
multiple campaigns.

- Improved brand alignment: Facilitates the identification of campaigns that perfectly align
with brand values.

- Selection of more innovative proposals: Helps identify more disruptive and creative
campaigns.

- Optimization of audience impact: Evaluates the potential impact of campaigns, maximizing
engagement.

- Evaluation of advertising return on investment (ROI): Analyzes projected ROI, prioritizing
campaigns with better financial performance.

Relevant Use Cases:

- Evaluation of Proposals for Major Brands:
Companies running large-scale campaigns can use the API to evaluate multiple proposals
and select the best option in terms of alignment and impact.

- Comparison of Creative Proposals for Innovative Brands:
Brands seeking innovative campaigns use the API to identify proposals that utilize
emerging technologies or disruptive approaches.

- Optimization of Advertising Impact:
Marketing departments use the API to compare proposals and select the campaign with
the greatest potential to generate impact on the target audience.

- Evaluation of Campaigns with Social Relevance:
Brands committed to social causes use the API to identify campaigns that address relevant
issues and connect emotionally with the audience.

Summary:

The API /virtualbot/best_option/ for evaluating creative proposals is a valuable tool for
marketing agencies and advertising departments. It facilitates the selection of innovative
campaigns that align with brand values and have the greatest impact on the target audience.
By automating the analysis of proposals, the API optimizes advertising return on investment
and ensures that campaigns are effective and relevant.



