Marketing and Advertising
Introduction

The API /virtualbot/extract_from_audio/ is a powerful tool for the Marketing and
Advertising sector, allowing for the analysis of the emotional content of advertising audios or
marketing messages. By identifying how these messages might emotionally impact listeners,
marketing agencies can optimize their campaigns for maximum effect on their audience.
This advanced analysis of emotional impact helps companies better understand consumer
reactions and adjust their strategies accordingly.

Usage:

- Analysis of the emotional content of advertising audios or marketing messages.
- Identification of emotions and feelings conveyed in the audio.

- Evaluation of the potential emotional impact on listeners.

- Optimization of campaigns based on emotional analysis.

Benefits:

- Provides marketing agencies with advanced analyses of the emotional impact of audio or
podcast campaigns.

- Enhances campaign effectiveness by increasing emotional connection with the audience.
- Allows for strategic adjustments in content to maximize desired impact.

- Reduces the risk of negative responses by identifying unwanted emotions in the content.

Functionality of the API “/virtualbot/extract_from_audio

Endpoint: "POST /virtualbot/extract_from_audio®

Input Parameters:

- Audio file: Can be in MP3 format or other standard audio formats.

- Instructions or Requirements: Specifications on what to extract or analyze from the audio,
such as emotion analysis, identification of specific feelings, detection of emotional keywords,
etc.

Output:
- A JSON containing the analysis results, tailored to the user’s requested requirements.

Example Request:

- Input Audio: A 30-second advertisement for a new car, aimed at inspiring feelings of
freedom and adventure.

- Requirement: Analyze the emotional content of the audio and determine the predominant
emotions it might generate in listeners.



Example JSON Response:

{

"detected_emotions": ["Freedom", "Adventure", "Enthusiasm"],

"potential_emotional_impact": "High",

"comments": "The audio strongly conveys feelings of freedom and adventure, likely
generating enthusiasm in the audience."

}

Applications in Marketing and Advertising

1. Emotional Impact Analysis in Advertising

- Description: Agencies can use the API to analyze their audio advertisements and
determine what emotions they are conveying, assessing whether they align with campaign
goals.

- Benefit: Allows adjustments to content before launching it to the public, ensuring that the
emotional message is as desired.

2. Optimization of Marketing Messages

- Description: By understanding the emotions their messages evoke, companies can
optimize the tone, language, and music used in their audios to maximize positive emotional
impact.

- Benefit: Improves connection with the audience and increases campaign effectiveness.

3. Evaluation of Audience Reactions

- Description: Analyze recordings of focus groups or customer feedback to understand the
emotions the advertisements evoke in real-time.

- Benefit: Provides insights into how the audience truly perceives the message, allowing for
data-driven adjustments.

4. Comparison of Different Versions of Ads

- Description: Evaluate several versions of the same advertisement to determine which
generates the strongest and most positive emotional impact.

- Benefit: Aids in decision-making about which version of the advertisement to launch.

5. Competitor Monitoring

- Description: Analyze competitors' audio advertisements to understand what emotions
they are trying to evoke and how it resonates with the audience.

- Benefit: Allows for adjustments to own strategies for more effective competition.

Examples of APl Usage in Marketing and Advertising



Example 1: Emotion Analysis in an Advertisement

- Input Audio: A 60-second radio advertisement for a food delivery service, featuring cheerful
music and enthusiastic language.

- Requirement: Analyze the emotions conveyed in the audio and evaluate the potential
emotional impact on listeners.

API Request:

{

"instructions": "Analyze the conveyed emotions and evaluate the potential emotional
impact.”

}

API Response:

{

"detected_emotions"; ["Joy", "Enthusiasm”, "Comfort'],

"potential_emotional_impact": "High",

"comments™: "The advertisement conveys positive emotions of joy and enthusiasm,
associated with the comfort of receiving food at home."

}

Example 2: Message Evaluation in Awareness Campaign

- Input Audio: A 90-second message for a road safety awareness campaign, with a serious
tone and emotional testimonials.

- Requirement: Identify the emotions conveyed and determine if the message generates
awareness and urgency.

API Request:

{

"instructions™; "ldentify emotions and evaluate if the message generates awareness and
urgency."

}

API Response:

{

"detected_emotions": ['Seriousness”, "Concern", "Empathy"],

"potential_emotional_impact": "High",

"comments": "The message generates a strong sense of concern and empathy, which is
effective in raising awareness about road safety and encouraging preventive actions."



Example 3: Comparison of Ad Versions

- Input Audios: Two versions of a 30-second advertisement for a chocolate brand, one with
soft music and the other with energetic music.

- Requirement: Analyze both audios to determine which generates more positive and
suitable emotions for the campaign.

API Request:
{

"Iinstructions™; "Analyze the emotions of both audios and determine which is more
effective."

}

APl Response:
{

"results": [
{
"detected_emotions": ['Relaxation”, "Pleasure"],
"potential_emotional_impact": "Medium",
"comments”; "Conveys sensations of relaxation and pleasure, suitable for calm
consumption.”
2
{
"detected_emotions": ['"Energy", "Happiness'],
"potential_emotional_impact": "High",
"comments": "Generates emotions of energy and happiness, more impactful and eye-
catching for the audience."

}
1,

"conclusion™; "Version 2 is more effective in generating a high and positive emotional
impact.”

}

Advantages of Using the API in Marketing and Advertising

1. Optimization of Advertising Campaigns:
- Allows messages to resonate emotionally with the target audience.

2. Improved Audience Connection:
- By understanding the evoked emotions, companies can create content that generates a
deeper connection with listeners.



3. Risk Reduction:
- Identifies unintended negative emotions that could affect brand perception.

4. Efficiency in Content Development:
- Accelerates the evaluation process of advertisements, allowing for quicker and more
efficient iterations.

5. Competitive Analysis:
- Provides insights into the emotional strategies used by competitors.

6. Data-Driven Decisions:
- Offers an objective basis for decisions on what content to launch or how to adjust it.

Summary

The API “/virtualbot/extract_from_audio’ is an essential tool for the Marketing and
Advertising sector, enabling agencies and companies to analyze the emotional content of
their advertising audios or marketing messages. By identifying and understanding how these
messages might emotionally impact listeners, organizations can optimize their campaigns to
maximize positive impact and connection with their audience. This translates into more
effective campaigns, greater customer loyalty, and significant competitive advantages in the
market.



